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Top Ten Locations 
Worldwide
”

Land Stadt Location CHF/m² €/m² 
    Jahr Monat 
    1 1  

USA     New York  5th. Avenue 16‘304 849

Hong Kong Hong Kong Causeway Bay 13‘170 686

USA     New York  Madison Avenue 13‘037 679

France    Paris  Ave. des Champs Elysées 10‘020 522

USA     New York  East 57th Street 9‘778 509

UK     London  New Bond Street 8‘845 461

Switzerland  Zurich  Bahnhofstrasse 7‘530 392

Japan  Tokio Ginza  7‘426 387

Switzerland  Geneva  Rue du Rhône 7‘310 381

Ireland  Dublin  Grafton Street 7‘262 378

Louis Vuitton  
in Geneva
”
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Apple in New York
”
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Picture above:
Marktgasse in 
Berne
”

Picture below:
Globus in 
Zurich
”
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Paradeplatz in
Zurich
”



Top 
Twelve Locations 
Switzerland
”
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City Location   CHF/m² €/m² 
    year month 
       

Zurich     Bahnhofstrasse   7‘530 392

Geneva Rue du Rhône    7‘310 381

Geneva     Rue du Marché/Rue de Rive 6‘815 355

Berne    Marktgasse/Spitalgasse  6‘180 322

Basle    Freie Strasse   4‘980 259

Lucerne   Weggisgasse/Hertensteinstrasse 4‘650 242

Winterthur Untertor/Marktgasse  4‘260 222

Zurich Rennweg   4‘070 212

St. Gallen  Multergasse   4‘020 209

Lausanne  Rue du Bourg   3‘445 179

St. Moritz  Via Serlas   3‘190 166

Lugano  Via Nassa   2‘950 154

Davos  Promenade   1‘560 181
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Picture above:
Central Station 
in Zurich
”
Picture below:
Ermenegildo Zegna
in St. Moritz
”

Old town
in Lucerne
”
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Sales area

Turnover / m2

”
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Sales area

Turnover / m2

”
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Distribution of gross nominal added value in retail trade in the  

Swiss MS regions, 20066

Nominal gross added 
value in millions 
of Swiss Francs
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and in the overall economy according to 

international comparison6, 2005

Retail trade

Overall economy
”
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Cities Excluding   Including  
Pricing level  rent rent 
 Zurich = 100 Zurich = 100 
  

     

Oslo      113,1  108,3 

London  102,9   120,9 

Kopenhagen      101,6  98,9

Zurich     100,0  100,0 

Tokio     99,5  107,1 

Geneva   95,8  98,3 

New York  93,1  114,6

Dublin  91,5  96,6 

Stockholm  91,3  86,8 

Helsinki   90,3  88,5 

Paris     89,0   89,5 

Vienna    88,4  84,8 

Luxembourg     86,9   87,7 

Chicago     85,8   94,2 

Los Angeles     85,2   92,4 

Toronto     82,4   81,8 

Munich   82,3   81,6 

Brussels   82,3   78,5

Amsterdam    81,7  83,6

Cities Gross  Net  Net  
Purchasing  hourly pay hourly pay annual income 
power  Zurich = 100 Zurich = 100 Zurich = 100 
nationally     
 

 

Zuich      100,0 100,0 100,0

Genva  100,7  97,0 93,9 

Dublin      83,9 92,1 87,5

Los Angeles     88,0 91,6 97,0 

Luxembourg     84,0 90,9 78,1 

Chicago    89,5 88,9 94,6 

New York  93,4 86,5 87,6

Berlin  95,6 86,3 67,7 

Sydney  86,7 85,6 77,5 

Auckland  82,5 85,4 79,1 

Frankfurt    94,1  85,2 76,3 

Munich     89,7 82,6 75,5 

Nikosia     69,2  80,5 75,8 

Helsinki    81,7  79,4 68,7 

Oslo     89,9  78,9 71,5 

Toronto     78,3  78,6 76,6 

Brussels    91,6  76,5 70,2 

Montreal  79,1  76,4 75,3

Kopenhagen    101,1 75,8 69,4

London    75,3 75,1 73,6
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Retail trade In millions Euros  Turnover Centralisation 
turnover  of euros per capita index for index for 2007 
in 2007     country = 100 country = 100 
       

 

Zurich      4‘452.5 12‘741  161.2  150.2

Geneva  2‘214.8  12‘379  156.6  153.1

Basle     2‘144.3 13‘132  166.1  159.3

Berne     1‘715.8 14‘064  177.9  177.2

Lausanne    1‘292.3 10‘990  139.0  143.9

Winterthur    952.0 10‘070  127.4  123.0 

St. Gallen  858.9 12‘245  154.9  156.5

Lucerne  1‘012.7 17‘586  222.5  221.6 

Lugano  498.2 10‘062  127.3  132.8 

Biel/Bienne  540.2 11‘091  140.3  146.9 

Thun    452.9  10‘072  138.8  144.2 

Purchasing   In millions  Proportion Euros Purchasing 
power  of euros promille per capita power index for  
2007      country = 100 

 

Zurich      10‘696.1 53.155  30‘608  114.1

Geneva  5‘070.1  25.196  28‘339  105.7

Basle     4‘665.4 23.185  28‘572  106.5

Berne     3‘247.4 16.138  26‘617  99.2

Lausanne    2‘927.8 14.550  24‘899  92.8

Winterthur    2‘712.8 13.481  28‘696  107.0 

St. Gallen  1‘821. 9.054  25‘971  96.8

Lucerne  1‘497.1 7.440  25‘998  96.9 

Lugano  1‘181.8 5.873  23‘870  89.0 

Biel/Bienne  1‘173.4 5.831  24‘090  89.8 

Consumption In millions  Proportion Euro per Index for 
of fasion pro- of euros promille per capita country = 100  
ducts in 2007 

 

Zurich      296.0 52.7  847  113.1

Genf  142.7  25.4  798  106.5

Basle      132.2 23.5  809  108.1

Berne     93.0 16.6  762  101.8

Lausanne    84.5 15.0  719  96.0

Winterthur    75.6 13.5  799  106.7 

St. Gallen  51.8 9.2  738  98.6

Lucerne  43.2 7.7  751  100.3 

Lugano  34.4 6.1  695  92.8 

Biel/Bienne  34.0 6.1  699  89.8 
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